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London’s retail marKket is on the eve of an
extraordinary period of drowth that will
produce both opportunities and challendes in
equal measure.

The expected boom is highlighted in a mador
report published by GLA Economics towards

the end of 2006. One set of fisures alone
spells out what lies ahead. Seendind levels on
comparison doodss savs the GLAs are forecast
to rise from £19bn in 2001 to nearly £3%9bn

by 2018, This equates to annual drowth of
4,8%. Existing retail space in the carital wills
howevers only have the capacity to core with

a 2.9% drowth in spendind. So a clear messade
quickly emerdes. New space - and a lot of it

- is doind to be needed for London to cope with
its consumer boom.

Across the city mador developments are already
startind to come throughs others are well
advanced and some are still at the planning
stade. Most notablvs there’s the ‘bid twosome’
- White City (now Westfield London) is well
advanced in its hude transformation of a Kev
site in west London and Stratford Citvs which
will play a powerful role in redenerating a
nedlected part of east London. As well as
their impacts on their reseective marKetss being
neatly located on opposite sides of the carital
there is also much speculation about the liKely

impact of these diant schemes on the established
central London retail circuit.

Meanwhiles new retail forms part of the huse
new investment plarmed for the Kindg’s Cross
areas Brent Cross is the focus of an entire new
town centre development and around SO acres of
land that surrounds the newly unveiled Wembley
Stadium also offers extensive oPPortunities

for the creation of retail space. Away to the
souths Elerhant & Castles Lewisham and the
lond awaited re-development of Battersea Power
Station are all earmarked for additional retail
caracity. And further outs Crovdon and Kindston
uron Thames are amondst madors metropolitan
centres anticiFatind an indection of significant
new retail floorspace.

The GLA rerort states these and other rireline
develorments will deliver around 7.5m sa.ft
(7005000 sq.m) up until 2016. And it savs this
will g0 “some way to meeting London’s retail
requirements”. But more space will still be
needed in order to ensure London maintains

a healthy and comeetitive retail market.
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DESIGN ISSUES FOR
SUCCESSFUL SHOPPING

Nick Clares Partners Davis Landgdon

% O% % % XK E X K X K X KX E KK E X E ¥

After vears in the doldrumss Britain’s cities
are on the rebounds with hude investment going
into centrally located commercials retail and
residential develorments.

Much of the impetus behind this can be put down
to plannind policys particularly PPGBs which
since the late 1990s has directed develorment
into town and city centres and which
increasindly is aimed at creatind reJuvenated
city-centre economies serving visitors and
expanding local epopulations.

In order to succeeds these redeneration
proJects need to create a ster chande in the
value of property in their tardet area. Howevers
combinind uses such as retaily leisure and
residential introduces a number of challendes
in terms of optimising value and compatibility
between different occueier needs. This is a
complex process that potentially involves

a wide rande of development Partnerss and
that will benefit from specialist sKills and
early investment in dettind the right
develorment balance.

Historicallys develorers preferred enclosed mallss
providing a controlleds secure environment that
is easy to manade. These were ideal in
out-of-town locationss where enclosure helps

to create a sense of place amidst a sea of
car parking.

By contrasts enclosed town centre shopping
developments were less populars often failing

to relate to their surroundindss either in
massind termss permeabilitys co-ordination with
pedestrian flowss or sustainability. This lack

of intedration can affect the attraction of a
centres Potentially reducing retailer erofitability
and the centre’'s end value.

Retail schemes in city centres face a rande

of developments plannind and design challendes.
These include site assemblys the creation of
new civic spacesy the encouradement of mixed
usesy and the manadement of the impact of the
development on existing transport networkss
retail and so on.

This is further complicated on mixed use schemes
by the considerable seeparation of residential
and commercial expertise involued in designs
constructionsy marKeting and investment. In some
casess different design teams may be endaded

to design the different elements. Because of
the lack of shared Knowleddes orportunities

on schemes to add value can be missedy and
proJdects can fall short of their ob.ectives.



With improved sustainability becoming a central
obJective of any developments manadind the
tension between the differing timelines for
caprital investment between develorers and
occuriers is important.

For examples the need for rapid responses to
market conditions means that in many instances
retailers focus their attention on a shorter time
horizon than develorersis who need to consider
what these same occuriers will want in five or
more yearss if they are to realise the full value
of their investment when it comes to market.

The unerecedented period of chandes currently
beind exrerienced with redards to the
sustainability adendas has led to a much dreater
emphasis on environmental considerations by
retailers than previously. A practical feature of
this shift has been a drive to reduce in-store
enerdy consumpPtion and to source what remains
from renewable suppliers. Thuss enabling them to
achieve a claim to carbon neutrality.

Poorly sited renewable technolodies can be both
inefficient and expensive in meeting enerdy
demands. On larder scale prodects develoring

a desidns develorment and rhasing framework
that enables both established and emerdging
technologies is a drowind challenge.

To illustrate this concepts consider a developer
commissioningd a larde scheme in 2007. Ther are
currently needing to make design decisions for
their prodects which anticiPate legislative and
social trends for a product that will not be
available until 2011 or bevond.

If vou follow this forward a vear to Z008

as they look to secure tenants for the schemes
someone will need to convince the retail
occupiers that the enerdy resuirements for
their unit will be substantially less than their
current demands; hences the enerdy caracity for
the site has been scaled down accordingly in
the specifications.

Though auite possibly corrects vou can imadine
this might be a difficult prorposition to sell.

In order to achieve a sustainable masterrlannind
solutions short term financial viability must be
balanced with flexibility in the lond run and the
need to improve environmental considerations and
enerdy usade.

An initial ster might be to identify the fiscal
incentives available for implementing energy
efficiency practices. For examrles enhanced
carital allowances (ECAs) can help reduce the
capital cost of implementind approved ernerdy



efficient installations by providing an immediate
100% tax relief on this element of the proJect
expenditure.

With added complexity comes the proliferation
of experts brinding solutions in niche fields.
Amondst thiss it is easy to lose site of the
wood for the treesi to fail to preserve the
oridinal design intenti or to manade costs
effectively.

Knowleddeable and collaborative leaderships at
the design stades has never been more vital in
realising the intended value of a retail schemes
amidst an ever more compPlex bacKdround of
consumery occurier and ledislative requirements.
High consumer expectations of retail space

are requiring new levels of innovation and
efficiency from retailerss and therefores

the property and construction industry. As
develorers seek to realise more value from new
technolodiess excellence in design and delivery
remain essential duardians of the successful
performance of a Prodect.

If vou would like to find out more about any of the issues
raised rlease visit:
www,.davislangdon.comfemefresearch



MALLS
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Malls drew ur as a substitute for
High Street shoppind and in many
cities have demoted the traditional
centres to secondary destinations. In
London for many vears Brent Cross

was the highest profile redional mall
while suburban centres from Ealindg to
Croydon develored local malls with easy
car access and earkind. The comeletion
of Westfield London at White City in
2008 presents a mador shift in central
London shopring. On the edde of the
condestion charde area it will directly
compete with the traditional centres
of Oxford Streets Knightsbridde and
High Street Kensindton. The success

of Canary Wharf as a redional shopping
centres the development of Stratford
City and the future expansion of the
mother of them all at Brent Cross will
provide further competition for the
carital’s high streets.







BRENT CROSS
CRICKLEWOOD
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DESIGN TEAM:
Allies and Morrison
working with BDP

CONSULTANT
Davis Landdon

CLIENT:
Brent Cross Cricklewood Development
Partrers

STATUS:
Planning application due
Summer 2007

BOROUGH:
Barnet

* % % ¥ ¥ X ¥ X K K X ¥ ¥ K

The develorment of Brent Cross
CricKlewood will create a new town
centre of over 250 acres in north west
Londons delivering 27,000 Jobsy 7+500
homess madJor new parks and the lardest
investment in transeport and community
facilities in the area’s historv. The
plans will transform Brent Cross
Shoppind Centres opened in 1976 and
still today the most successful shorring
centre in the UK.

New stores will oren out onto a
redestrian-only high street and public
squares set alongside an improved
River Brents restaurantss a cinema and
leisure facilitiess all intedrated into
the town centre via new bridde links.
SubdJdect to planning permissions work

could bedin in late 2009,
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JUBILEE PLACE-
CANARY WHARF
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DESIGN TEAM:
BODP Professions

CLIENT:
Canary Wharf Grour Plc

STATUS:
Comeleted 2

BORDUGH:
London Boroudgh of Tower Hamlets
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Jubilee Place is a single mall
rurning east to west. A dlazed roof
provides davlight to the interior and
views up towards external landscare
and buildings.

At the intersection of the mall and the
north-south axis of Canada Sauare is

a circular space. Heres escalators rise
through the mezzanine food court linKing
Jubilee Parks Canary Wharf underdround
station and the winter dardens to the
east. There are also pedestrian links
to other buildinds at the far east and
west ends.

An extension to Jubilee Place is
currently being designed by BDP.
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PALACE EXCHANGES
ENFIELD
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DESIGN TEAM:
REID architecture

CLIENT:
ING Real Estate

STATUS:
Orened Feb 2007

BORDUGH:
London Borough of Tower Hamlets
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Transforming the retail offer in Enfield
town centres the 160 sq.ft (14,864
s9.m) development brin 4 stores

and a 530 space car park to Enfields
linking the town’s existing anchor
stores - Marks & Seencers MWoolworths
and the Pearsons department store.
MaJor stores at Palace Exchande include
Nexts River Islands TK Maxxs TorShors

Superdrud and New LooK.







STRATFORD CITY
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DESIGN TEAM:
Fletcher Priest Architectss
Arup Associatess West B

CLIENT:
Westfield

STATUS:
Comeletion due 2011

BOROUGH:
London Boroudh of Newham
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Stratford City is the lardest retail-
leds mixed-use urban redeneration
proJect in the UK. AdJacent to the site
of the 2012 Olympicss the £4 billion
development will provide 1.25 million
sq9.m of retails leisure and
entertainment facilitiess officess
hotelsy residentialy community facilities
and pPublic spaces.

The prodect will provide excertional
transport linkKs via the new

Stratford International stations
Stratford Redional stations London
Underdround (Central and Jubilee Lines)s
DocKklands Light Railway and two new
bus terminals.

Due to commence construction in late
2007y Stratford City will act as a

catalvst for the redeneration of the
entire Lower Lea Valley and Thames

Gateway redion.







WESTFIELD LONDON
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DESIGN TEAM:
Retail Core: Westfield
Rail: Ian Ritchie Architects

CONSULTANT:
Davis Langdon

CLIENT:
Westfield

STATUS:
Comrletion due 2008

BOROUGH:
London Borough of
Hammersmith & Fulham
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Built on a 46 acre sites this 150,000
s9.m complex will include four anchor
storess more than Z65 speciality
storess over 40 places to dines a
state-of the-art 14-screen cinemas a
health and beauty retreat and advanced
dymnasium.

There will be 4,300 car parking seaces’
two new tube stations on the Central
line and the Hammersmith & City linej
a new bus station to the north of the
developmenti and a mador transeort

interchande to the south east of the
develorments which will integrate the
bus servicess new overland MWest London
line station and Sherherds Bush station
on the Central line.

Scheduled for completion at the end of
20083 the £1.6 billion Westfield London
development will be the lardest shopping
centre in Greater Landon.
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MIXED USE
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Mixed use is the way most urban
centres develored throudhout history
until industrial drowth and eplanning
separated development into zones.
Mixed use is now fully bacK on the
adenda and all of the mador new
develorments in the caritals from
King's Cross to Colindales will provide
a mix of residentials retail and
commercial accommodation. Mixed use
has the potential to Provide a more
vibrant urban environments it avoids
the dhettoisation of monocultural
housing estates and office centress and
it is sustainable since most of the
inhabitants’ day to day resquirements
are within walking distance.
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COULSDON-SAINSBURY 'S
BRIGHTON ROAD

* % ¥ ¥ X X X ¥ X ¥ X ¥ ¥

DESIGN TEAM:

PRP Architects (lead architects)s
CHD Partnership Ltd (supermarket
internal fit-out)

CLIENT:
Sainsbury’s Surermarkets Ltd

STATUS:
Prorosed

BOROUGH:
London Boroudgh of Crovdon
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The buildindg includes retails

car parkind and residential units all
within the same envelore. The desidn
takes advantade of the steep slore of
the site to reduce the arpparent bulk
of the develorment.

A service vard and four levels

of car parKind are situated above

the retail. The residential units

wrar around the car parKinds screening
it from the town. Additional duplexes
are situated at roof level around

a courtvard.
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399 EDGWARE ROAD
COLINDALE
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DESIGN TEAM:
Sherpard Robson

CLIENT:
Development Securities

STATUS:
Planning consent dranted 2006

BORDUGH:
London Borough of Brent
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A redevelorment of an existing shorrind
centre that is a focus for the
Japanese communitys this £200 million
scheme aims to retain the culture of
the existind Oriental City throush a
mix of retail (30+000 sa.m) and private
and affordable residential accommodation
(50,000 sa.m)y arranded around a series
of linked courtvards and a primary
school (3:500 sg.m).

The design is a transition of spacess
moving from pPublic to eprivate (the
street to the semi-public roof deckss
darden courtvards and individual
blocks). Pedestrians access the main
retail concourse via a series of
travelators. Residential units are
located above these elementss with a
17-storey tower providing orientation
and identity to the deuelopment.
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CARDINAL PLACES
VICTORIA
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DESIGN TEAM:
EPR Architectss Lovedoy London

CLIENT:
Land Securities plc

STATUS:
Completed

BOROUGH:
City of Westminster
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The retail space in Cardinal Place is
arranded around a series of retail-lined
pedestrian walKks that draw shorpers
from Victoria Street into the retail
heart of the scheme. The balance
between 9quality high street retailers
and restaurant/bar usess brought
todether under an all-weather dlass
roofs has created a lively destination
space that is well used by lunchtime
shorpers and office workers endJdoving
an evenind drink.

Cardinal Place won the British Council
for Shopping Centres’ Surreme Gold
and In-Town Retail Scheme Gold Awards
for 200G.







CROYDON GATEWAY
ARENA
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DESIGN TEAM:
Michael Aukett Architectss Whitelaw
Turkindton

CLIENT:
Arrowcroft Limited

STATUS:
Prorosed

BOROUGH:
London Boroudh of Crovdon
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There are two competind rlans for

the redevelopment of this site: one

by Arrowcroft currently favoured by
Crovdon Council and one by Stanhoee
Schroders who own a larde part of the
land on which the Council is attemptind
to impose a comPulsory purchase order.
The site is addacent to and west of
East Croydon Railway Station.

Arrowcroft has permission for a
mixed use scheme including a 124300
seat arenai health and fitness clubj
night club and other leisure usesi
food stored restaurantss associated
retailind and oren spaceil landscaring
and car parKingj commercial offices

and 834 residential flats of which Z5%
is allocated for affordable housind.
Provision is made for a future station
connection to East Crovdon.

The site is very well served by

public transrort - the East Crovdon
Railway station has fresuent trains to
Victoria. It is also a Key route on the
local bus and tram services.







ELEPHANT & CASTLE
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DESIGN TEAM: nurture small/medium sized inderendent
Foster + Partners businesses.
and maKe Architects

Realigning Walworth Road into a

CLIENT: continuous high street will enable a

Southwark Council new shoppind precinct to come to life.
Similiar in scale to Redent Streets it

STATUS: will be a rlace for pedestrians to shop

Completion due 2016 and dine out al fresco.

BOROUGH:

London Borough of Southwark
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The £1.5 billions 170 acre redeneration
of Elephant and Castle in central
London includes the creation of a new
pedestrianised town centre with 75,000
sq9.m of new retail and leisure sraces
a marKet ssuares dreen spaces and
thousands of new homes and .Jobs.

Southwark Council has adopted a
redeneration plan for Elerhant and
Castle that will create five times the
current amount of retail and leisure
space. An enclosed shoppind centre
model that would favour multinational
businesses has been reJdected - instead
an open-streets arproach is beind
pursued that will be more able to







TRANSPORT
INTERCHANGES
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Transport hubs are more and more seen
as a focal point for retail. A ceries
of madJor redeneration schemes are beind
desidned to intedrate impProved customer
experiencess with better and more
varied retail provision.

MaJor proJects include: Heathrow
Terminal 5y Paddindtons Victorias
London Briddes Eustons Kind's Crosss
and St Pancras International.

ST PANCRAS
INTERNATIONAL
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DESIGN TEAM:
Allies and Morrison

CLIENT:
London and Continental Railways

STATUS:
Completion due Nov 2007

BOROUGH:
London Borough of Camden
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When the restored and extended

St Pancras International opens its
doors on 1d4th November 2007 it will
include 82,000 sq.ft of retail and
hospitality sepace. It will be not only
a madJor railway station but also a
centre for quality shopping.

At street levels amondst the rillars and
brick arches will be the inderendent and
boutigue retailers. The Circle will have
a full service Marks and Spencersy a
Boots concert stores Yo! Sushis Leons
Paul and a rande of coffee houses.

A fresh daily farmers market will be
positioned where the origdinal station
building meets the new extension.
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WEMBLEY
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DESIGN TEAM:
Roders Stirk Harbour + Partners

CLIENT:
Quintain Estates and
Develorment Plc

STATUS:
Prorosed

BOROUGH:
London Boroush of Brent
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The 70 acres of land surroundind the
new Wembley National Stadium will
be transformed into an international
retails leisure and entertainment
destination to include London's only
designer outlet shoeppind facility and
one of the UK’'s lardest cinemas.

In additions substantial restaurants
and beverade facilities will compPlement
the new Hilton Hotel and residential
and commercial developments. The first
rhase of retail an eisure development
will be in exces: ' 5005000 s9.ft.
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THE BRUNSWICK CENTRE
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DESIGN TEAM:
Levitt Bernstein with
Patrick HodgKkinson

CLIENT:
Allied London Prorerties

STATUS:
Completed 2(

BOROUGH:
London Borough of Camden
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Desidned in the 1960s by Patrick
HodgKinsons the Brunswick was a
pioneerind low-rises high density
development comprising housings retails
cafes and car parkindg. The first rhase
of its refurbishment incoreorates a new
anchor supermarkets improvements to the
retail areass entrancess shoppind street
and new landscapind featuress which
have breathed new life into the famouss
Grade II listed 'medastructure’. General
repairs to the concrete structure have
been carried out in condunction with
environmental imrrovements.
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KING'S CROSS
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DESIGN TEAM:
Various

CONSULTANT:
Davis Langdon

CLIENT:
Ardent (Kind's Cross) Ltd

STATUS:
Planning dranted 2006

BORDUGH
London Boroudh of Camden
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Kind's Cross will provide up to
4954000 sa.ft of retail seace located
throughout the B7 acre site.

The commercial hub in the south will
accommodate high street shorpss while
the heritade buildinds north of the

canal will include a dood eroportion
of independent retailers and studios
sellind specialised wares.

The Granary Comrlex may have a
convenience stores bookshors and
other such amenities that serve the
anticirPated influx of studentss and of
courses local residents.

In addition to the retail offer the
scheme will include more than S0 food
and drink outletss randing from Michelin
star restaurants to local cafes.
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THE CENTREs FELTHAM
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DESIGN TEAM:
REID Architectures Stanford Eatwell
Associates

CLIENT:
Thornfield Prorertiess
Morley Fund Manadement

STATUS:
Completed Z00G

BOROUGH:
London Borough of Hounslow
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The Centre development has transformed
the town of Feltham» delivering a
significant step-chande from a
depressed and derelict shopping

complex to a modern and thrivindg urban
destination. To do thiss Thornfield
Properties had to conduer cynicism from
local residents to bring back this once
thrivind west London location as the
heart of the community.

The £200 million mixed use

redevelopments owned by Morley Fund
Manadements has re-enerdized and
re-established Feltham on the maes
accommodating more than 50 stores

alongside a new health centres
and Life Londg Learnind Centre.

library






THE BLENHEIM CENTRE»
HOUNSLOMW
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DESIGN TEAM:
Michael Aukett Architectss
Leslie Jones Architects

CLIENT:
Blenheim Norwests
Arollo Real Estate Advisors

STATUS:
Phase 1 comrlete
Phase 2 comrpletion due 2008

BOROUGH:
London Borough of Hounslow
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Phase 1 of the Blenheim Centre was
recently completeds with a new Asda
store which opened in November. A new
Post Offices Health & Fitness Centre
and food & beverade offerinds are
coming soon.

The way is now beind paved for Phase
to cement the town’s turnarounds with
1781000 sq.ft of retail and 21,750
sq,.ft of restaurant space rlus two
residential blocks within the comrlex.

With three mador sales units planned
for Phase 2 and multirle smaller
premises also availables the aim is to
attract some of the 216 madJor retailers
currently not trading in Hounslow back
into the town.

Phase 2 will also comprise a new
nine screen cinema comrlexs whilst
accompanving bars and restaurants
will provide more than Just a one
dimensional retail exrerience.
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DUKE OF YORK SQUARE
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DESIGN TEAM:
Paul Dawis and Partners

CLIENT:
Cadogan Estate

STATUS:
Phase 1 comrleted

BOROUGH:
Royal Borough of Kensindton
and Chelsea
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Duke of YorK Square is a mixed-use
developments arranded around a series
of public spaces off the King’s Roads
Chelsea. It includes 114000 s9.m of
retail spaces arranded as shops of
varying sizes and three restaurantss
Plus 2788 sa.m of offices and 31 flats
on the upper floors.

The £55 million scheme is the first

of a three rhase prorosal for the
former DuKke of YorK's barracks and will
ultimately include a school and medical
centres as well as additional shorss
offices and homes.
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HIGH STREETS
& OPEN AIR
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Locals smaller shops have been under
threat for vearss strugdlind adainst
competition from large chainss
shoppind centress pParking restrictionss
insensitive local authorities and an
inability to work with their neighbours
to attract custom. There are signs

of a revival in local streetss of
which Marvlebone High Street is the
best Known. But Marylebone has the
benefit of a single landlord who has
coordinated its revival. The same is
true of areas like Covent Garden and

Carnaby. The Sustainable Communities
Bill will provide supports but in the
final analysis the only duarantee for
the future of smaller shops is if
shoppers vote with their feet.







CHEAPSIDE
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The City of London is plarning a
maJdor push to encourade more retailers
into the Sauare Mile and to encourade
weekend shopping. The initial focus

of attention will be the area around
Chearside - the oldest shoppind street
in London dating from medieval times.
Currently doing throush a period of
significant chandes a series of mador
office develorments are taking place
which will provide retail at ground
leyel. The street connects to the shops
at Paternoster and will be ‘anchored’
by a mador develorment at each end of
the street - Walbrook Ssauare and

One New Change.

ONE NEW CHANGE
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DESIGN TEAM:
Jean Nouvels Sidell Gibson

CONSULTANT:
Davis Landdon

CLIENT:
Land Securities

STATUS:
Completion due 2010

BOROUGH:
City of London

*¥ ¥ ¥ ¥ ¥ ¥ ¥ ¥ ¥ ¥ ¥ * ¥ ¥ ¥

The SB0+000 s9.ft develorment

sits to the east of St Paul's
Cathedral. Its Z20+000 sa.ft of
retail space will become an impPortant
shoppPind destination.

Arproximately 70 shopss restaurants
and bars will be housed over three
levels with restaurants at Bth

floor terrace levels which will afford
diners striking views of St Paul’s. In
additions there will be five floors of
office space.
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WALBROOK SQUARE
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DESIGN TEAM:
Atelier Foster Nouvel

CONSULTANT:
Davis Landdon

CLIENT:
Legal & General

STATUS:
Completion due 2014

BOROUGH:
City of London

* ¥ % ¥ F X K F X K X KK

As part of its redevelorment of the
BucKlersbury House site in the Citys
Ledal & General will create 95,000
sq.ft of retail and restaurant
floorspaces with an eclectic mix of
international retailers. Todether with
a new public sguare and reinstated
pedestrian routes through the sites
Walbrook Sauare will provide a mix

of shopss caféss bars and restaurants
to create a vibrant destination in the
heart of the citv.







125 0OLD BROAD STREET
AND B0 THREADNEEDLE
STREET

* K K K K K K O X K K K ¥ ¥ ¥

DESIGN TEAM:
Grimshaws GMW & Eric Parry Architects

CONSULTANT =
Davis Langdon

CLIENT:
Hammerson

STATUS:
Completion due 2007

BOROUGH:
City of London

% % W ¥ % %X X K X X ¥ KX XK

A new retail street has been

created at the base of the old

Stock Exchande tower - now renamed

125 0l1d Broad Street and designed by
Grimshaw and GMW - and the new BO

Threadneedle Street buildind by Eric

Parry Architects.

125 will provide approximately 303250
sq9.m (327:000 sq.ft) of offices and
GO0 sg.m (Bs500 sg.ft) of retails
while 60 Threadneedle Street is a
204400 s=9.m nine-storey building

and incorporates 400 sa.m of new
retail space.
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150 CHEAPSIDE
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DESIGN TEAM:
Michael AuKett Architects

CLIENT:
St Martins Prorerty

STATUS:
Comrletion due :

BOROUGH:
City of London

% % X E K W KK R X ¥ RKER

150 Chearside is a 2044763 sa.ft
office and retail develorment due for
completion in Sering 2008 located at
the western end of the street adJacent
to Paternoster.
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BOW BELLS HOUSE

¥ % ¥ ¥ ¥ ¥ % ¥ X ¥ ¥ X ¥ % ¥

DESIGN TEAM: The scheme comprises a total of
HOKs David Tavlor Architects arproximately 204000 sa.ft (1,860
sg.m) of Al retail and restaurant
CONSULTANT: accommodation. Four new retail units
Davis Landdon have been created facing onto Cheapside
and two new restaurant units are
CLIENT: located on Bread Streets at the
MEC UK Ltd Junction with Watling Streets which
is fast becomind a focus for bars
STATUS: and restaurants.

Completion due 2007

BOROUGH:
City of London

* % % ¥ % % ¥ ¥ ok H ¥ ¥ ¥ F F

Bow Bells House 1s adJacent to Bow
Bells Churchyard and the site of One
New Change. Construction is currently
underway and the retail units will be
available for occuration towards the
end of 2007.






107 CHEAPSIDE

* ¥ % ¥ ¥ H K E EE KX XXX

DESIGN TEAM:
John Robertson Architects

CLIENT:
Menolly Investments

STATUS:
Completion due 2

BOROUGH:
City of London

¥ N KRR R R RN

This development involves the mador

refurbishment of the existing building
facing onto Chearside with additional
new accommodation constructed to

the rear. There will be shors alond

the dround floor to the front of the
building with restaurant facilities in
the new section.

58



//F iiiaﬁ.!i-l

/4!’

|f _ :
~ A iiﬁii’.

ANEERAEERNENNGE g1 g |

-~ iiiiii ...

L]



OXFORD STREETS
REGENT STREET &
BOND STREET
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The West End has been the UK's most
important retail and entertainment
centre since the early 19th Century.
Howevers some parts of the area

have become run-down and dilaridated
and it faces mador competition from
new shopping destinations as well

as problems of access due to the
Condestion Charde. Westminster City
Council wants to relaunch this "unique
retail centre so that once adains for
its serecial ambience and unrivalled
retail offers the West End is the first
choice destination for all.” The draft
Oxfords Redent and Bond Street Action
Plan produced by Westminsters the New
West End Company and Transport for
Londons sets out a vision for the three
retail streets and immediate surrounding
areas and identifies a series of actions
that aim to enhance the area.

200 0OXFORD STREET

% % O %R ¥R W ¥ K EE N ¥

DESIGN TEAM:
ORMS

CLIENT:
Redevco UK

STATUS:
Completed 2006

BOROUGH:
City of Westminster

* R K X R KR E R EEE XK

The redevelorment scheme for this
former C&A derpartment store srlit
basement to second floor into two
inderendent retail unitss turned

the third floor into offices and the
fourth and fifth into residential. The
rerlacement of the existind shop front
and canopy to 200 Oxford Street and
Great Portland Streets with a full
height bronze shor fronts complement
the oridinal desidn and stvle of the
building and oren up the retail space
to pedestrian views.
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315-318
OAFORD STREET

* E R K E R K E R E X EKE KRR

DESIGN TEAM:

Squire & Partners

CLIENT:

Legal & General

STATUS:
Completion due Z

BOROUGH:
City of MWestminster

¥ R ¥ K R E KRR R ERE R
General's prorosal to redevelop

-319 Oxford Street will deliver a
00 s9.ft retail unit with a

und floors set within the retained
nd Oxford Street fafade. The
building will also include 14 one and
two bedroom flats.







PARK HOUSE. 453-497
OXFORD STREET

¥ F % K % F ¥ K K K X K K K %

DESIGN TEAM:
Hamilton Associates

CLIENT:
Land Securities

STATUS:
Completion due 2010

BOROUGH:
City of Westminster

¥ ¥ K ¥ O X K K K K X X K K X

At the west end of Oxford Streets
Land Securities is redeveloring the
city block which borders Park Streets
North Rows North Audley Street and
Oxford Street. A mixed use scheme
will house arartmentss offices and 11
retail units. Based on traditional city
block architectures the buildind dently
curves ai rom all andles givind a
streamlined imeression to blend with the
existind streetscape. The retail units
will trade from lower drounds ground
and first floors.
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498 0XFORD STREET

DESIGN TEAM:
ORMS

CONSULTANT:
Davis Landdon

CLIENT:
Redevco UK

STATUS:
Completed 20

BOROUGH:
City of Westminster

C R I B B N N N
In April 2007 Primark famously
opened its 1 0 s9.m. retail s

in this eidht storey multi-use Edwin
Lutvens-designed building. This 19
department store is split across
basements dround and first floors.
completed fafade reinforces a first
floor retail epresence on Oxford Street.
Whilst the new 10m high Portland
stone faFade respects the rhythm of
the original sindle storey base to the
buildings the piers are widened to
maintain their prorortion.
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REGENT STREET

¥ % K F ¥ ¥ F X X K ¥ X X %

DESIGN TEAM:
Various

CLIENT:
The Crown Estate

STATUS:
Ongoing

BORDUGH:
City of MWestminster

* ¥ K ¥ O K F ¥ X K K ¥ K K

All two Km of Redent Streets from

All Soul’'s Church to Piccadilly Circuss
is wholly owned by The Crown Estates
who is responsible for its long-

term stewardshir and maintaining and
improving its suality. The £500 million
redevelorment of Redent Street is a
‘once in a lifetime’ opPortunity to set
the tone for the next 100 years. Most
of the dround leases alond the street
were dranted between BO-100 years

ado and come to an end in the next
few vears. The Crown Estate sees the
redevelopment not Just about making
Redent Street an international shopring
destination but also one that will
deliver modern offices and housind as
well as revive the public realm.







BISHOPS SQUARES
SPITALFIELDS
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DESIGN TEAM:
Foster + Partners

CONSULTANT :
Davis Landdon

CLIENT:
City of London Corrorations Hammersons
Sritalfields Develorment Group

STATUS:
Completed 2005

BOROUGH:
London Borough of Tower Hamlets

X R KK E R EEEE RN

Comprisindg four acres of landscared
pPublic spaces a new covered marKet
areas 40+000 s9.ft of retail space
and 774,000 sg.ft of officesy the
Bishops Square development includes the
restoration of the 1928 buildindgs alond
Brushfield Streets with a new covered
pedestrian route to the rear.

Lined on both sides with shopss it
opens upP new views of Hawksmoor's
Christchurch. Crispin Sauares which is
covered by a dlazed canopys connects
the offices with the old Seitalfields
Market. The northern facade is recessed
at dround level to create a covered
arcade for shors and cafes.







BOROUGH MARKET
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DESIGN TEAM:
Greig + Sterhenson Architects

CLIENT:
The Trustees of Boroudgh Market

STATUS:
Ondoing

BOROUGH:
London Boroush of Southwark

* ¥ K K ¥ ¥ ¥ X K R F F X ¥ ¥

Heralded as a new ‘trendy’ seot

in towns Borough Market boasts a
flourishing retail and wholesale fine
food emporium with over 150 businesses
prosrerously operatind in the medieval
street pPatterns of the area. With more
than 10,000 reorle flockind to the
market each weeKends this retail model
works bevond all initial expectations.

Borough Market has the dood forture to
be in a central locations with a rich
story and a hundry crowd of suprorters
- all enablind its unigue retail
signature to underline its character.

A powerful sense of history and places
combined with an oridinal guirkinesss
has provided the foundations upon which
Boroush has dradually built itself ue.
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BROMPTON QUARTER

¥ % % % X X X X X X X X X X R

DESIGN TEAM:
Child Graddon Lewis Ltd

CLIENT:
Brompton Estate

STATUS:
Ondoing

BOROUGH:
Roval Boroush of
Kensington & Chelsea

* O K O K ¥ O K K O ¥ ¥ X ¥

Brometon Estate appointed Child
Graddon Lewis to implement a new
retail stratedy for 300m of prime
retail frontade in Knightsbridges which
had declined into a retail desert. The
challende was to create a distinctive
brand courled with a retail mix not
offered by addacent Knightsbridse or
Brompton Cross.

The Brompton Quarter has attracted a
new type of retailer to this location
ands by encourading artists and
creative firmsy is also fording links
with the addacent

cultural suarter.

Key units are enlarded and lavouts
improved to provide flexible retail
srace. A shorfront desidgn policy is
impProving visual transparency and
reinforcing the unisue architectural
quality of these Victorian buildings.
Extensive improvements to the Brompton
Road are also proposeds alond with
improved links from Knightsbridde to
Exhibition Road.
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CONNAUGHT
VILLAGEs W2

* % ¥ ¥ K F ¥ F ¥ X X X X X ¥

DESIGN TEAM:
Kugel

CLIENT:
The Church Commissioners

STATUS:
Ongoind

BORDOUGH:
City of MWestminster

¥ ¥ K K K OE K K K K ¥ X X ¥ X

Cormaugdht Villade is an upmarket
enclave of around SO exclusives
inderendent shors and restaurants
located between Bavswater and

Marble Arch on Connaught Street and
Porchester Places at the heart of the
Hyde Park Estate.

It was purchased by the Church
Commissioners for England in the 1B00s
and develorped in the 1B30s. During the
1960sy it was one of the hippest Parts
of London. Now the Commissioners are
plannind to reclaim that reputation and
attract new customers and retailers.







MARYLEBONE HIGH
STREET
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DESIGN TEAM:
Yarious

CLIENT:
The Howard de MWalden Estate

STATUS:
Ongoing

BOROUGH:
City of Westminster

¥ ¥ K ¥ O ¥ K K ¥ H ¥ ¥ ¥ ¥ ¥

Marvlebone High Street shows what can
be achieved when a landlord takes a
firm hand on the retail mix and has a
vision of the sort of environment they
wish to create. The result - after more
than 10 vears of eplanmings nedotiations
with incoming tenants and many public
meetinds with the local community - 1is
a vibrant urban villade markKed by a
selection of small independent traders.

At the outsets two mador retailers

werg introduced to provide the initial
anchors for the overall scheme - food
retailer Waitrose and designer Terence
Conran. In additions the introduction
of a thrivind Farmers Markets now

central London’s lardests has dreatly
added to the vibrancy of the area.

The rphysical enwironment of the street
has been further enhanced with new
stone Pavinds trees and street lighting
and an ever increasing number of
residential tenants living on the High
Street above the shops.




R e mm
[————

CEE e T T e
. "

——
T L T e

P TR S 8

- ——
-

\

T S P A -

¢ sa

OPEN EVERY DAY
Specialint Cheese Shop with
Wimes, Selected Produce

& Cafe

Open all day serving
breakfast, hunch and
afternoon tea I

Enjoy classic brunch
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STORES
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It might be ardued that the desidn

of individual shops is more imPortant
than the overall architecture of
shorpingd streets. The shop fronts
dive the character to the street and
are the focus of the passer-by’s
attention. In most instances in London
the design must be intedrated with the
existind architecture and it is the
design of the interiors that is the
reflection of the occupiers’ brand.
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ASPREY s
NEW BOND STREET

* % % % % ¥ ¥ X E R E X E X *

DESIGN TEAM:
Foster + Partners

CONSULTANT:
Davis Landdon

CLIENT:
Asprey

STATUS:
Completed 2004

BOROUGH:
City of Westminster

* X% kWK N ®R R EE RN

Behind the store’s iconic nineteenth
century cast-iron fafade was a
discontinuous array of Properties
facing onto Grafton and Albermarle
Streets. The dreatest challende was
to link these disparate buildindss each
with its own independent levelss into
a coherent seauence of retail spaces.

By clearing previous roof struc
restorind the Geordian fafades
coverind the space between buildings
with a delicate steel and glass roofs
a new courtvard was created at the
heart of the store.
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DOVER STREET MARKET
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DESIGN TEAM:
Comme des Garcons

CLIENT:

Comme des

STATUS:

Completed 2

BOROUGH:
City of Westminster

% % ok kK ¥ ¥ E R R E K ¥

Dover Street MarKet is a unisue

retail conceprt from Comme des Garcons’
Rei KawaKubo. The store is set over
six distinctive floors of avant-darde
fashions design and art obdects. It

is designed to perpetually evoluve with
each season and redularly sPawns news
innovative collectionss desidgners and
curated sPaces.

Every floor features furniture igned
by Comme des Garcons. Interventions by
artistss film and theatre set desidners
mindle throughout KawaKubo's display
and furniture ideass; as well as with
each desidner’s concert for their
respective concessions.







FORTNUM & MASON
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DESIGN TEAM:
Jestico + MWhiles

CONSULTANT:
Davis Langdon

CLIENT:
Fortnum & Mason Plc

STATUS:
Completion due Z007

BOROUGH:
City of Westminster

* % % K K X K ¥ X X KR KK

The Piccadilly store of Fortnum &
Mason is well Known as a luxury

food emporium. Jestico + Whiles has
been endaded to investidate wavs

of improving the visual connection
between the five trading floors as
well as improving vertical circulations
encourading shoppers away from the
ground floor.

After extensive analvsis of this
historic buildind it was prorosed to
form a new four storey atrium in the
centre of the stores crowned by a new
rooflight and a drand helical staircase
at its base. Phase 1 is now comrlete

~

with phase Z due for completion in

time for the store's tri-centenary 1in
October 2007.
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MARC JACOBS.
MOUNT STREET

¥ % ¥ *F F ¥ K ¥ E E KK ¥ ¥

DESIGN TEAM:
Sterhan JaKklitsch Architects

CLIENT:
Marc Jacobs Internationals LLC

STATUS:
Opened Feb

BOROUGH:
City of MWestminster

* % ¥ ¥ ¥ ¥ X K X K X X ¥ ¥

The store is ordanized around a
central light well with two main
spaces facing the street and two in
the rear court d. The designers have
retained existind Redency architectural
elements and incorporated them into
the desidn with Marc Jacobs' custom
sycamore millworkK.

Each store for Marc Jacobs is a
distinct response to the architecture
the existing fabric and varies according
to the urban context and particular
tvrpology of the building in which the
store is located.
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MONSOON MEN,
COVENT GARDEN

¥ % X XX B R K KX K Kk *

DESIGN TEAM:
ProJect Oranges Bell Associates

CLIENT:
Monsoon Accessorize PLC

STATUS:
Completed 2005

BOROUGH:
City of Westminster

* % X R OF K K K X X H K ¥ X K

The shop front is characterised by dar
bronze coloured metalwork and red dlas
door handle. Within the floor is a mid
drey stone tile laced with strips of

metallic bronze Italian mosaic. A line
of bevelled mirrorss lit with angled

red-shaded lamps at high leuvels reflects
the warm stone leather buttoned panels.

K

The brass torped cash desKs with 1ts
dlowing Moroccan fretwork fronts sits
in the centre of the store. A beamed
walnut ceilings in-filled with silk
panelss creates an authentic and
moody ambience.







SHOP - THE FUTURE
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Over the next decade or so the internet will
create strond competition for some high street
shopping sectors - pParticularly electricals and
music - but desepite this there remains a need
for increased retail floorseace in London.

A number of new retail develorments and
exrpansions to existind centres are planned.
Most significant are Stratford City and Westfield
London at White Citv. Both these will be in
the top ten retail sites in London by 2016 and
will provide stiff competition to the West End.
Oxford Street urdently needs to det its act
todether if it is to resist these threats.

London’s town centres will benefit from a
plannind policy which states that retail
develorment should be focused within existing
town centres. Howevers some of these will
also be affected by the competition of new
developments.

It is expected that smaller retailers will
continue to declines despite a real desire to

see more variety in our streets and the success
of campaidns such as The Evenind Standard’s
Save Our Small Shops.

The success of Marvlebone High Streets Redent
Street and Carnabys and even Borough Markets
reflects the importance of coordinated retail
stratedies. The only way for this to happen
within the diseparate ownershie of the

averade street is for the creation of Business
Improvement Districts (BIDs). BIDs helr develor
the sense of elace and differentiation that can
compete with the 'exrerience’ of the shorping
centre. More areas should have them.

Parking restrictions fresuently favour the larger
stores and centres - boroughs should be more
sensitive of the needs of shorrers in local
shopping areas.

Develorers and property owners should look to
the benefits of new and enterprising shops - for
instance at Carnabys Shaftesbury’'s Newburdh
Street provides a nursery for new desidner shors



which when successful can move up into higher
rental accommodation. If developers these davs
have to include affordable housind in their
schemesy why not affordable shops?

Successful small businesses drow into bigder
businesses and are essential in reinvidorating
the whole retail environment. One of the danders
of the internet is that vound entrerreneurs will
see the web as an easier place to Put their
business than strugdling with the problems of

a physical location - if that happens: then
London's retail offering will be all the poorer
for it.

The Mavor is a dreat supporter of the idea of
diversity and sustainabilityi his policies rightly
support the development industry in its delivery
of much needed retail space - but 1it's time

he also turned his attention to the existing
streets and centres to ensure their survival as
rlaces that reflect local demand and character.
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CREDITS
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PETER MURRAY

Exhibition Director

NICK MCKEOGH

Managing Director

DEBBIE WHITFIELD

Assistant Director

NICK FREEMAN; MANHA

Creative Director

MARTIN PAGE

Design and production

WILL TOMLINSONs MANHA

Design and production

DAVID GROUNDWATER

Film

ELAINE CAVANAGH

Research and copy-writing

BILL YOUNG

Research and production

EMILY AGODZO

Research

SUN DISPLAY

Exhibition build and print

JAMES POOL AND SONS

Exhibition graphics and catalogue

CARO COMMUNICATIONS

Public Relations

NLA would like to extend special thanks to the
SHOP aduisory panel: Andrew Ashendens Howard
de Walden Estatei Sel ian Greenhally W

Ken Greigs Greig + Sterhenson Architectsi
Leonards Leonard Design Architects and Neil
Mitchenalls Lunson Mitchenall.




BREAKFAST TALKS
PROGRAMME

Venue: New London Architectures The Building

Centres 26 Store Streets London WCIE 7B7

Time: 8 m
(doors oren/breakfast served at Bam)
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Wednesday 2 May

OXFORD STs REGENT STs BOND ST
(ORBY - AN ACTION PLAN FOR THE
RETAIL STREETS

Gary Reeves

Chief Executives New MWest End Comeany

Danny Chalkley
Cabinet Member for Economic Develoement and
Transports MWestminster City Council
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Wednesday 16 May

BOROUGH MARKET - RETAIL RDOTS
TO RENAISSANCE

John East

Head of Planning and Transports Southwark Council
Ken Greig

Directors Greis + Sterhenson Architects

Georae Hicholson
Trustees Borough Market and Secretarys
The National Retail Planning Forum
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Wednesdar 23 Mar

CHEAPSIDE IS CHANGING

Linda Houston

Chearside Area Retail Inmitiatives City of London
% F R FEEREEEEEREEREEEEEREERER
Thursday 24 May

CONNAUGHT VILLAGE - CONNECTING
WITH COMMUNITY

Rosemarie Carty

Asset Manadery Church Commissioners
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Wednesday 30 May
BRINGING BRENT CROSS INTO THE HEART
OF A NEW TOWN CENTRE

Jonathan Joseph

Develoement Directors Brent Cross Cricklewood
Develppment Partners

Bruce Isles

Develorment Directors Hammerson
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Thursday 31 May

RAISING THE BOTTOM LINE - DELIVERING
RETAIL PROJECTS WHICH CLIENTS VALUE

Simon Rawlinson
Partnersy Davis Landgdon

# % %2 K % R EEE AR EEREERERE RS
Wednesday B June

MAJOR REGENERATION PROJECTS AT
WESTFIELD LONDON & STRATFORD CITY
Sebastian Greenall

Executive Architects Westfield

David Leonard

Directors Leonard Desisn Architects

# & & F % & £ B & £ % % B #F K 4 *F % % %
Thursday 14 June

ONE NEW CHANGE SHOPS BENEATH
OFFICES NOT OFFICES ABOVE SHOPS
Michael R Hussey

Managing Director Londow Portfolios Land Securities
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Wednesday 20 June

RETAIL AT KING'S CROSS

Roger Madelin
Joint Chief Ewecutives Argent Grour Ple
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BOOKING INFORMATION

Free Entry

Redistration essential by visiting:

www, rewlondonarchitecture.ord/talks

or call Shan Roberts on 020 7636 4044
Check www.newlondonarchitecture.ors

for latest information




A PUBLIC CENTRE SHOWING WHAT'S HAPPENING NOW IN
ARCHITECTUREs PLANNING AND DEVELOPMENT IN LONDON
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